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Parnterships

• ND Cancer Coalition

• Women’s Way

• Susan G. Komen

• Unity Medical Center

• ND Comp Cancer Program

• Quality Health Associates of ND



• Designed campaign materials, stickers, flyers and call - to -
action letter

• Secured statewide proclamation for Breast Cancer 
Awareness Month

• Purchased 8,200 stickers

• Packaged and distributed campaign materials and 
stickers

• Updated ND Cancer Coalition’s Breast Cancer Priority 
topic landing page

October 2025 Breast Cancer 
Awareness Month

Activities Completed



Impact

Increase in traffic to ND 

Cancer Coalition Breast 

Cancer  Priority topic  webpage 

in January by 236%.

2.2% of visitors to ND 

Cancer Coalition website 

were new visitors.

Partnered with 37 coffee 

shops statewide –  with both 

rural and urban locations.



Lessons Learned
• Develop a longer timeline.

• Schedule and distribute a social media campaign.

• Connect with coffee shop managers via email early.

What’s Next?
• Identify new community touchpoints.

• Consider additional funding opportunities.

• Work with the American Cancer Society (ACS) to develop an 

educational webinar.
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